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Pesticide Reduction Program Deliverables: 2020-2021

1. Redesign the Parting with Pesticides Pledge webpage 

CRBC Communication and Program Coordinator provided aesthetically pleasing updates to the CRBC webpage to invite interested – and casual – viewers to participate in the Parting with Pesticides pledge program. The site includes resource information along with calls to action for reducing or eliminating pesticide use.
See: http://clackamasriver.org/resident-resources/pesticide-reduction/ with hyperlinks to fact sheets and taking the pledge with a river scene background along with information on choosing the right-plant for the right-place tips.

And: http://clackamasriver.org/resident-resources/pesticide-reduction/parting-with-pesticides/ for the pledge page, which includes another photo background with Pesticide Numbers facts of important to our community members. 

2.
Translate Parting with Pesticides Fact Sheets into Spanish for distribution 
While refreshing the ‘look’ of Pesticide Fact Sheets to generate renewed interest, they were translated for Spanish speaking readers.
Social media posts in Spanish included 57 graphics with narrative, found in Google Drive:

https://drive.google.com/drive/u/0/folders/1cej3roQrK8mPTPSTHDB6k7kOhSicEU8U 
3. 
Create Pesticide Pledge displays in area nurseries, garden centers, farmers markets and health foods stores [Kim, I believe this activity was limited due to ongoing COVID protocols, wildfire, and ice storm.]
4. 
Network with gardening clubs, health foods stores, real estate agencies, Community Supported Agriculture programs and farmers markets to distrib​ute Fact Sheets and Pledge materials [Kim, I believe this activity also was limited due to ongoing COVID protocols, wildfire, and ice storm.]
5.
Design Pesticide Pledge and pesticide reduction tips social media campaign
Content for a social media campaign was developed over the first months of the funding term, and initiated in spring 2021. Posts included messages on (included in attachment):

· What is a pesticide, how they can harm he water and 3 tips to be pesticide wise (posted 4/8/21 and reposted 6/26/21; twitter content for 4/9/21)

· Pesticides get in the water, information on Pesticides of Concern, how pesticides get into waterways, and encouragement for reading labels (posted 4/29/21, reposted 5/15/2 and twitter content for 5/12/21 and 6/20/21)

· Pesticide alternatives like soil amendments, beneficial insects, and accessing expert support from OSU (posted 4/30/21, reposted 5/28/21)

· Tips for handling these controlled substances (posted 5/5/21, reposted 6/17/21 and twitter content for 5/4/21 and 5/20/21)

· How to read pesticide labels (posted 5/7/21, reposted 6/11/21 and twitter content for 5/7/21 and 6/4/21)
· Pesticide Alternatives (posted 5/13/21, reposted 6/24/21, and twitter content for 5/27/21, 6/2/21, 6/21/21) 
· Be Wise with Poisons (posted 5/18/21, reposted 7/8/21, and twitter content for 5/4/21, 5/20/21 7/15/21)
· Integrated Pest Management (posted 5/21/21, reposted 6/21/21, and twitter content for 5/1/21, 6/3/21, 6/23/21, 6/25/21, 7/19/21, 7/24/21)
· Christmas Tree Growers use of pesticides (posted 6/15/21, and twitter content for 4/30/21, 6/11/21, 7/15/21) 

· Nursery Grower tips (posted 7/12/21, and twitter content for 5/31/21,  6/29/21) 

In addition 57 graphic panels with Spanish messaging were created for posting.
https://drive.google.com/drive/u/0/folders/1cej3roQrK8mPTPSTHDB6k7kOhSicEU8U 
6. 
Increase general awareness about pesticides in the watershed with strategic OOH, newspaper print advertisements and water bottle stickers
Newspaper advertisement included the Pamplin Home and Garden digital edition; ad on pag


SPRING HOME & GARDEN LIVING - APRIL 2021
http://publications.pmgnews.com/fpubs/2021/spring-home-and-garden-april-2021-v2
